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STAND OUT VIRTUALLY

PRINCIPLE #4

It's Harder to Wing it!
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day 4: Marketing VEhicles

Reciprocity is key. What are the vehicles you are going to use to
Stand Out?

What approaches will you use?

01. Marketing Vehicles

What reviews will you leave? How will you reach out BEFORE the
holidays?

02. Reviews

What's important to invest in?

03. Materials I Need
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day 4: Marketing + Visbility

In day 4 we are exploring your offer. What do you want to create
in your work? What is your offer? 

what my clients want i WOULD stand out if...

CUSTOMER JOURNEY REVIEWS/TESTIMONials
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Bonus: 21 Ideas to Carry Forwrd

Use this sheet to outline your ideas around content you might
create in 2021:

01. What - List 7 Themes/Topics which come to mind

03. What questions do your Clients have?

02. What's The opportunities Your clients are Focusing On
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day 4: Marketing+ Visibility

What are the marketing vehicles you want to explore? Which
areas do you want to focus on.

What are the areas you want more visiblity in?

Areas you Want More visiblity

What content themses do you want to focus on  in 2021

Key Content Areas

The AMPLIFY progam will be focusing on both learning and
action, along with reflection. Monthly Masterminds, Lab calls,

Get it Done Days and Retreats round out the program

Schedule It In and Block off Time to Work oN It

My Commitment Around Marketing/Visbiliity is...


